
Learning Outcomes: 
Pupils understand that there are many myths and taboos associated with periods and how 
to use facts to form their own opinions. Pupils understand that advertising and the media 
influence opinion about periods and the menstrual cycle.

Who is this for: It is expected that students have a good working knowledge of periods and 
puberty before this lesson begins. Review all clips before using and ensure that you feel that they 
are suitable for your students. If it is not possible to play youtube videos in your school, print 
adverts are below.

Overview: Pupils interrogate advertising for period products	

Great For: Exploring how different media contribute to cultures of shame & taboo

LESSON 4: MESSAGES IN THE MEDIA 

Resources Needed:	� Projector; printed example adverts;  
[optional – laptops /tablets]

Prep Time Needed:	 10 mins
Works best in:	� Classroom 
Number of participants:	Full Class; split into groups
Time Needed:	� 50 minutes
Set Up:	� Print example adverts (see pages 7-16);  

review and pre-load TV adverts (see pages 4-6)

Age 13+
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Introduce the topic to the class
Establish ground rules (see Teachers’ Guide)
Remind the class that periods can be a sensitive topic 

Explain that today we will be looking at adverts for period products and thinking about  
the messages they send to the people who see them 

Show the class the following advert. 

Bodyform; 1993 – A woman in pale shorts climbs a tower to impress men – enabled by  
her ‘invisible’ bodyform pad https://www.youtube.com/watch?v=lwpp-THRH-4

Ask the class to note down in private and in silence the first three words that come  
to their mind watching this video. 

When everyone is done, ask pupils to share their first words with their neighbours.  
Why did they pick those words? How did the advert make them feel? Ask for some 
examples from the class.

For the main activity, invite the class to review a range of adverts. There are many ways you 
could do this, depending on your resources. The following pages give links to TV adverts and 
show examples of print adverts – all across different times from the 1920s to the present 
day. It is up to you to choose which adverts you want to show your pupils and how – you 
could choose to use tablet, laptops or computers to view TV adverts in small groups, or 
view these together as a class. Print adverts are best viewed in pairs or small groups.

Give pupils time to explore the adverts and make notes of their ideas.

Then, working in groups or as a full class, lead a discussion on what the viewer may  
‘take home’ from seeing these adverts. Prompt Questions include:

• �‘Is this a positive or negative message?’ 

• �‘What might this make someone believe about periods?’ 

• �‘How might this make someone feel about their bodies?’ 

• �‘What do you think maker of the advert wants to you think and feel after watching this?’

• �‘Why do you think the maker of the advert thinks this will persuade people to buy  
their products?’

While the main focus of the lesson is to interrogate the messaging in these adverts,  
you may also ask pupils to compare the adverts across time, and interrogate the  
adverts as sources.

If working in groups, ask each group to present their adverts to the rest of the  
class, reporting their answers to their peers

Ask the group what messages we are given in the media about menstruation and  
female bodies. Ask if they are happy about this? How would they like to see adverts  
for menstrual products?

Introduction 
5 minutes 

Starter Activity 
10 minutes

 

 

 

 

Main Activity 
30 minutes

LESSON 4: MESSAGES IN THE MEDIA 

Plenary
5 minutes 
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LESSON 4: MESSAGES IN THE MEDIA 
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KEY POINT 
Advertising reinforces:

• That periods should be hidden/ secret

• That periods are an unseen and an embarrassing occurrence

• That periods are a women’s only topic

• The need for an invisible product

• The need to just get on with doing everything 

• Use of the colour blue, not red to depict period blood

Note: There has been a recent shift in advertising in response to heavy criticism.  
For example, the Blood Normal advert (2017) was the first time real blood was shown  
in an advert on TV. (Although the advert draws on a long history of the portrayal of  
female blood in film. ) There is an increasing use of empowering messages to sell  
products – is this empowering or is it still just sales?

WHY IS  
PERIOD BLOOD  

BLUE IN  
ADVERTS?



LESSON 4: EXAMPLE ADVERTS – FILM
Please review each advert before showing to your pupils. 

Testimonial about how fresh  
and dry always pads are 
(DATE UNKNOWN): ALWAYS 
https://www.youtube.com/watch?v=FZM15khll4M  

Animation
1980s: OB 
https://www.youtube.com/watch?v=mVnvLwEOqJw 

A woman in pale shorts climbs a 
tower to impress men – enabled by 
her ‘invisible’ bodyform pad 
1993: BODYFORM
https://www.youtube.com/watch?v=lwpp-THRH-4

Mother and son have fun on the 
dodgums, thanks to her winged 
pantyliner 
1994: KOTEX
https://www.youtube.com/watch?v=DtySDYZDXuE  
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LESSON 4: EXAMPLE ADVERTS – FILM

Girls rollerblade along the beach and 
play football thanks to Tampax 
1994: TAMPAX
https://www.youtube.com/watch?v=w3zrk4Krj9U 

Woman is too hot in her car 
2001: ALWAYS
https://www.youtube.com/watch?v=aj5C7h_Usac 

We are women 
2014 (SOUTH AFRICA): LIL-LETS
https://www.youtube.com/watch?v=Nrm0UNQKJKU 

Hand drawn tampon designed by 
women 
2008: LIL-LETS
https://www.youtube.com/watch?v=FtCdXeg4NgE 

Awkward moment 
2012 (SOUTH AFRICA): LIL-LETS 
https://www.youtube.com/watch?v=GsS044knJAY 

Myfit
2017: ALWAYS 
https://www.youtube.com/watch?v=ZslfXPiYOz8 

5© Hey Girls CIC 2019



A woman on a zipline on her period 
and a woman on a waterslide
2016: TAMPAX; ‘POWER OVER PERIODS’; 
https://www.youtube.com/watch?v=jBVjDVd-Mt0  
https://www.youtube.com/watch?v=7fPtskXi-3A

Viva La Vulva – shows various objects 
that look like a vulva, singing 
2018 : LIBRESSE (BODYFORM OVERSEAS)
https://www.youtube.com/watch?v=0k-_4WloY6Y 

Message that ‘periods are normal, 
showing them should be too’ 
2017: BODYFORM; BLOOD NORMAL 
https://www.youtube.com/watch?v=QdW6IRsuXaQ 

 
Like a Girl
2018:  ALWAYS
https://www.youtube.com/watch?v=XjJQBjWYDTs 

LESSON 4: EXAMPLE ADVERTS – FILM
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LESSON 4: EXAMPLE ADVERTS – PRINT

The Safe Solution of Women’s 
Greatest Hygienic Problem
1928; KOTEX COMPANY
Ad* Access, Duke University:  
https://idn.duke.edu/ark:/87924/r4dj59295
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3 delicate situations saved!
1934; KOTEX COMPANY
Ad* Access, Duke University:  
https://idn.duke.edu/ark:/87924/r4736mn5x

LESSON 4: EXAMPLE ADVERTS – PRINT
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Which Tampon can you trust - and 
when?
1942; KOTEX COMPANY
Ad* Access, Duke University:  
https://idn.duke.edu/ark:/87924/r4d21s462

LESSON 4: EXAMPLE ADVERTS – PRINT
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LESSON 4: EXAMPLE ADVERTS – PRINT

Why was I born a Woman?
1941; KOTEX COMPANY
Ad* Access, Duke University:  
https://idn.duke.edu/ark:/87924/r48s4k832
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LESSON 4: EXAMPLE ADVERTS – PRINT

Not a shadow of a doubt with Kotex
1950S; KOTEX
Credit: Image Courtesy of The Advertising Archives
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LESSON 4: EXAMPLE ADVERTS – PRINT

The way you feel is free
1960; TAMPAX

Credit: Image Courtesy of The Advertising Archives
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LESSON 4: EXAMPLE ADVERTS – PRINT

Sail on the day is yours
1970S; TAMPAZ
Credit: Image Courtesy of The Advertising Archives
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LESSON 4: EXAMPLE ADVERTS – PRINT

Are you sure I’ll still be a virgin? 
1988; TAMPAX

Credit: Image Courtesy of The Advertising Archives
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LESSON 4: EXAMPLE ADVERTS – PRINT

Tampax Satin
1991; TAMPAX

Credit: Image Courtesy of The Advertising Archives
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LESSON 4: EXAMPLE ADVERTS – PRINT

Don’t let your time of the month 
keep you from having the time of 
your life
2015; TAMPAX

Credit: Image Courtesy of The Advertising Archives
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