LESSON 4. MESSALES IN THE MEDIA

Overview: Pupils interrogate advertising for period products

Great For: Exploring how different media contribute to cultures of shame & taboo

Resources Needed: Projector; printed example adverts;
[optional — laptops /tablets]

Prep Time Needed: 10 mins

Works best in: Classroom

Number of participants: Full Class; split into groups
Time Needed: 50 minutes
Set Up: Print example adverts (see pages 7-16);

review and pre-load TV adverts (see pages 4-6)

Learning Outcomes:

Pupils understand that there are many myths and taboos associated with periods and how
to use facts to form their own opinions. Pupils understand that advertising and the media
influence opinion about periods and the menstrual cycle.

Who is this for: It is expected that students have a good working knowledge of periods and
puberty before this lesson begins. Review all clips before using and ensure that you feel that they
are suitable for your students. If it is not possible to play youtube videos in your school, print
adverts are below.
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Introduction
5 minutes

LESSON 4. MESSALES IN THE MEDIA

Introduce the topic to the class
Establish ground rules (see Teachers’ Guide)
Remind the class that periods can be a sensitive topic

Starter Activity
|0 minutes

Explain that today we will be looking at adverts for period products and thinking about
the messages they send to the people who see them

Show the class the following advert.

Bodyform; 1993 — A woman in pale shorts climbs a tower to impress men — enabled by
her ‘invisible’ bodyform pad https://www.youtube.com/watch?v=Iwpp-THRH-4

Ask the class to note down in private and in silence the first three words that come
to their mind watching this video.

When everyone is done, ask pupils to share their first words with their neighbours.
Why did they pick those words? How did the advert make them feel? Ask for some
examples from the class.

Main Activity
30 minutes

For the main activity, invite the class to review a range of adverts. There are many ways you
could do this, depending on your resources. The following pages give links to TV adverts and
show examples of print adverts — all across different times from the 1920s to the present
day. It is up to you to choose which adverts you want to show your pupils and how — you
could choose to use tablet, laptops or computers to view TV adverts in small groups, or
view these together as a class. Print adverts are best viewed in pairs or small groups.

Give pupils time to explore the adverts and make notes of their ideas.

Then, working in groups or as a full class, lead a discussion on what the viewer may
‘take home' from seeing these adverts. Prompt Questions include:

® ‘|s this a positive or negative message!’

® “What might this make someone believe about periods?’

® ‘How might this make someone feel about their bodies?

® “What do you think maker of the advert wants to you think and feel after watching this?

® “Why do you think the maker of the advert thinks this will persuade people to buy
their products?

While the main focus of the lesson is to interrogate the messaging in these adverts,
you may also ask pupils to compare the adverts across time, and interrogate the
adverts as sources.

If working in groups, ask each group to present their adverts to the rest of the
class, reporting their answers to their peers

Plenary
5 minutes

Ask the group what messages we are given in the media about menstruation and
female bodies. Ask if they are happy about this! How would they like to see adverts
for menstrual products?
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LESSON 4. MESSALES IN THE MEDIA

Advertising reinforces:

® That periods should be hidden/ secret

® That periods are an unseen and an embarrassing occurrence
® That periods are a women's only topic

® The need for an invisible product

® The need to just get on with doing everything

® Use of the colour blue, not red to depict period blood

Note: There has been a recent shift in advertising in response to heavy criticism.

For example, the Blood Normal advert (2017) was the first time real blood was shown

in an advert on TV. (Although the advert draws on a long history of the portrayal of ‘
female blood in film.) There is an increasing use of empowering messages to sell

products — is this empowering or is it still just sales? /
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LESSON 4. EYAMPLE ADVERTS - FILM

Please review each advert before showing to your pupils.

Testimonial about how fresh A woman in pale shorts climbs a
and dry always pads are tower to impress men — enabled by

(DATE UNKNOWN): ALWAYS her ‘invisible’ bodyform pad

https://www.youtube.com/watch?v=FZM|5khll4M 1993: BODYFORM
https://www.youtube.com/watch?v=Iwpp-THRH-4

Animation Mother and son have fun on the
1980s: OB dodgums, thanks to her winged
pantyliner

https://www.youtube.com/watch?v=mVnvLWEOqJw

1994: KOTEX
https://www.youtube.com/watch?v=DtySDYZDXuE
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LESSON 4. EYAMPLE ADVERTS - FILM

Girls rollerblade along the beach and  Hand drawn tampon designed by

play football thanks to Tampax women
1994: TAMPAX 2008: LIL-LETS
https://www.youtube.com/watch?v=w3zrk4KrjoU https://www.youtube.com/watch?v=FtCdXeg4NgE

Woman is too hot in her car Awkward moment
2001: ALWAYS 2012 (SOUTH AFRICA): LIL-LETS
https://www.youtube.com/watch?v=aj5C7h_Usac https://www.youtube.com/watch?v=GsS044kn]AY

We are women Myfit
2014 (SOUTH AFRICA): LIL-LETS 2017: ALWAYS
https://www.youtube.com/watch?v=NrmOUNQK]JKU https://www.youtube.com/watch?v=ZslfXPiYOz8
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LESSON 4. EXAMPLE ADVERTS - FILM

WHAT DOES LIFE LOOK' LIKE
DURING YOUR PERIOD?

| WHAT DOES LIFE LOOK LIKE
 DURING YOUR PERIOD?

& _
A woman on a zipline on her period  Message that ‘periods are normal,

and a woman on a waterslide showing them should be too’
2016: TAMPAX; ‘POWER OVER PERIODS’; 2017: BODYFORM; BLOOD NORMAL
https://www.youtube.com/watch?v=jBVjDVd-Mt0 https://www.youtube.com/watch?v=QdW6IRsuXaQ

https://www.youtube.com/watch?v=7{PtskXi-3A

Viva LaVulva — shows various objects

that look like a vulva, singing Like a Girl
2018 : LIBRESSE (BODYFORM OVERSEAS) 2018: ALWAYS
https://www.youtube.com/watch?v=0k-_4WIloY6Y https://www.youtube.com/watch?v=Xj]JQBjWYDTs
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LESSON 4. EXAMPLE ADVERTS - PRINT

The Safe Solution of
Women's Greatest Hygienic Problem

Which 8 in 10 Better-Class Women Have Adopted

Easy
Disposal
and 2 other
important factors

Positive Protection Under ALL Conditions
and An End Forever to the Embarrassing
Difficulty of Disposal, This NEW Way

Diu‘?med of as
(s e
No laundry.

A process applied under a secret and exclusive method, which
ends an annoying problem.

Kotex eliminates utterly the problem of disposal—one

By ELLEN ]. BUCKLAND, Registered Nurse

ITH this new way the hazards and uncertainties of the
old-time methods are ended.

You wear sheerest frocks and gayest gowns without a
moment’s fear or doubt. You go about for hours; motor,
dance, walk; meet all situations without a second thought.

The name is Kotex. Doctors urge it. ~Nurses employ it.
Women find in it the scientific solution of their greatest hy_gi-
enic problem. Its use will make a great difference in your life.

The difference between Kotex and ordinary pads
Kotex is the only sanitary pad filled with Cellucotion wad-
ding, the extraordinary hospital absorbent recently discovered.
Thus Kotex provides the amazing absorbency of 16 times
its own weight in moisture! It is 5 times as absorbent as
ordinary cotton.
That means protection unknown before—safety under all

discards Kotex almost as easily as tissue. No laundry.
ol iia e

Kotex is scientifically designed for safety in wear. That
means a special quality gauze. It means ample gauze cover-
ing and strong gauze h ends, to elimi a y
all chance—all hazard.

Thus, from personal experience and from what other
women told them, 80% or more beiter-class women have dis-
carded ordinary ways for Kotex. Once a woman tries Kotex,
she rarely again invites the hazards of less scientific ways.

Ouly Kotex is “like” Kotex

Look for the name ‘‘Kotex” on the box of any sanitary pad
you are asked to buy. If that name isn’t there, you are not
being given genuine Kotex. No other product is “like”
Kotex. No product not plainly marked *“Kotex” is Kotex.

Obtain Kotex at any drug, dry goods, or department store.

True protection—5 times
as absorbent as cotton.

circumstances, regardless of 12 pads to the box. Two sizes

frock or occasion. of pads: Kotex Regular and
Kotex, a scientifically de- Kotex-Super.

veloped product; the creation Kotex Company, 180 North

of a world-respected maker of Michigan Ave., Chicago, Ill.

hospital absorbents; com-

pletely, thoroughly deodorizes.

Obtain without émbar-
rassment, at any drug or
s store* simply

£
by saying *“ Kotex.

“Ask for them by name”

KOTE€ X

*Supplied also through vending PROTECTS — DEODORIZES

cabinets in vest-rooms by
West Disinfecting Co.

No laundry—discards as easily as a piece of tissue

The Safe Solution of Women's
Greatest Hygienic Problem

1928; KOTEX COMPANY

Ad* Access, Duke University:
https://idn.duke.edu/ark:/87924/r4dj59295
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LESSON 4. EXAMPLE ADVERTS - PRINT

The life of the modern girl is
carefree, successful . .. where it
once was difficult and humiliat-
ing. How Wondersoft Kotex is
changing women’s lives!

She wing @t Gnuis!

@ Vigorous, active, yet not the slightest dis-
comfort. Pads don’t pull or twist as they
used to, because Wondersoft conforms to the
body, re-adjusts itself to fit, no matter how
active you are.

@ Smooth fitting, snug—but no tell-
tale lines showing., That's because
of those flat, specially shaped ends
on the Wondersoft pad. And no
fear of soiling lingerie or frock, The
center is different from any other

%dedo éou/ld pad, gives greater safety.
. 4 J What a glorious day — yet many
M .ee lose such freedom, because they
® On shose days, she used to suffer all during hink ll, soloaty pacle’ £18 als
business hours. But Wondersoft pads stay dry
at the edges—and wonderfully comfortable, too.
No chafing or rubbing, because of that exclusive
Kotex patent, softest cotton sides where pad
touches, but top and bottom left free to take

up moisture.

Why, eventhe packageof Wonder-  Super Kotex is now priced the
soft s different. Not like  sanitary  same as regular size, at all dealers.
napkinbox, atall Tryitandseewhy  In emergency, find Kotex in West
it is changing women's lives. And cabinets in Jadies’ rest rooms.

Mustrations and_ text |
copr. 1934, Kotex Co. |

3 delicate situations saved!
1934; KOTEX COMPANY

Ad* Access, Duke University:
https://idn.duke.edu/ark:/87924/r4736mn5x
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LESSON 4. EXAMPLE ADVERTS - PRINT

Which Tampon

can you trust — and when 7

YOU CAN TRUST FIBS, the Kotex
Tampon. ... With Fibs you can change
to shorts, play suit or even a bathing
suit with nobody the wiser! Worn

11 A Fib. p A 3 et hls san-
itary protection . .. no pins, pads or
belts . . . no chafing, no disposal

problem.
w
NOT 10

Ve

A DOZEN FIBS ONLY 20¢. Not
8—not 10—but 12 for 20c. And only
FIBS are quilted for greater comfort
and safety . .. easy to insert without
artificial means. (When you buy Fibs,
you pay for no mechanical gadget to
aid insertion .. . for none is needed.)
You can trust Fibs...the Kotex
Tampon ... and Fibs save you money,
too. Get a package today!

FIBS *—the Kotex* Tampon

Which Tampon can you trust - and

&3 ‘.“
when?
_ NOT 8—NOT 10—BUT 1942; KOTEX COMPANY
12 FOR 207 Ad* Access, Duke University:
(CRT N o s 05 PR O https://idn.duke.edu/ark:/87924/r4d2 | s462
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LESSON 4. EXAMPLE ADVERTS - PRINT

»9 The ne¥
o™ tells

Why was | born a Woman?

1941; KOTEX COMPANY

Ad* Access, Duke University:
https://idn.duke.edu/ark:/87924/r48s4k832
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LESSON 4. EXAMPLE ADVERTS - PRINT

Not a shadow
r:rJ’ a doubt
— with Kotex

Nob o shadon of o srvealing ocatliss
]-;h'luhe-lllrl oty ool ﬂhhﬂ#hl#“!’m
et thig are 805 ased prvend,
ek er aleotrlar = to sstilens sl perage-ofmind
o bl Bl it e nirs wlnslapy amd wafety

o Kstex . o o prorreed] s by acnasl meel

Biat, wof a8, ohiv ool |o ik b ity wl bl
WA, o 0 retain b 2 weed comfoat Bar hessey
amd b, Mo wmdiy Rofry | Ameraia’s S
ahedre In paghies . . alwayn, nery prmsealy’ oo

Mare women choose Ketex®
than gl other sanitary maplkins

llllll .

Not a shadow of a doubt with Kotex
1950S; KOTEX

Credit: Image Courtesy of The Advertising Archives
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LESSON 4. EXAMPLE ADVERTS - PRINT

The way you feel is free

Today and every day, you feel free, con-
fident, unhampered. Tampax tampons,
worn internally, make this possible, Keep
you feeling cool and comfortably confi-
dent, in or out of the water. They let you
wear what you wish, do what you want,
any day. They're the better, easier protec-
tion. Aren't you glad you discovered them?

for total freedom, total comfort...

TAMPAX.

TAMPAX TAMPONS ARE MADE OLY L TAMFAX INCORPORATIED. FALMER MAY

BAINE WY Madmans Fow BRI

The way you feel is free

1960; TAMPAX

Credit: Image Courtesy of The Advertising Archives
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LESSON 4. EXAMPLE ADVERTS - PRINT

| on—th day IS Vo

There's a gentle breeze rippling the blue nothing to show or embarrass you. No
water and there you are, playing tag with chafing, no irritation, no odor to make
the wind. You'll not let anything interfere you uncomfortable or self-conscious. Be-
with the funevenif it is one of “those days””  cause you can be sure of the protection
That's why you use Tam{rax tampons— Tampax tampons give you, you can wear
s0 you can be as active and free as you that sure-of-yourself smile.
. % _ please. They're Tampax tampons are for you—you, the
gt  worn internally, sailor who doesn't let anything anchor
e @ so there is her down.

N\QP}J"

X o “&M’@' The internal protection more women trust.

W TAMPAX.
e R Lampond

Sail on the day is yours
1970S; TAMPAZ

Credit: Image Courtesy of The Advertising Archives
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LESSON 4. EXAMPLE ADVERTS - PRINT

I really wanted o use
tammpons, Dot 1ol beardd you haod
to b, you Know, "expenenced
So | asked my Iriend Lisa, Her moen
5 o nurse o | ligured she'd know
s tokd mie sha o been ising Petal
Solt™ Maestic Applicator Tampax
tarmgpons sinoe her very First paeriod
Al she s g vierehn, I et voas con
it b al ey agte and <still e o
virgin
1 wias todally psvohaedd 1oty Petal
Solft Tamipax ‘case | really hoted
pads, And now | can't bidieve |
wated so long, The st thing you
oo is the rovndied tip on the
plastic apphcator That"s what makes
thasm =0 casy Do gt in! Aoad ey i
rraschis Lo b slendler <o [Py o really
comilortable to wear and casy 1o
ki oul Tosa
Petal Solt tampons protect really
wll becaonese they abwory ke craey
e expanad 1o I thae way you'n
iz, =0 they newver plug you up

v mvisch better than padls

w* ferminine
t T WOMTIT L DL
vt iy ot g o

FOR A FREE SAMPLE
ol 1wial Sl

Tampax.tampons.
The better way

to deal with

your period.

Are you sure |'ll still be a virgin?
1988; TAMPAX

Credit: Image Courtesy of The Advertising Archives
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LESSON 4. EXAMPLE ADVERTS - PRINT

\'-f\-\"".‘l
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| TAMPAX ..}

‘ ¥<4:<’/’/l '

www.lampax.com

Tampax Satin
1991; TAMPAX

Credit: Image Courtesy of The Advertising Archives
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LESSON 4. EXAMPLE ADVERTS - PRINT

{ \ l\’ﬂfmg”ﬂ

T\\1I \\ o
You take on the world. Tampax will take on your period. AMPAX

With o best protection and smoothest applicator, you
will nmrcrh e to slo wd lown P

Don't let your time of the month
keep you from having the time of
your life

2015; TAMPAX

Credit: Image Courtesy of The Advertising Archives
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